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Background 

• Lincoln County Public Health received grant 
money to increase awareness about problem 
gambling and services available 
 

• Wanted to reach populations that may not 
engage with traditional media (radio, 
newspaper, etc.)  

 



Objectives 

• Describe the process and challenges of 
creating Facebook and Twitter campaigns 
 

• Explain how campaigns can be customized to 
populations and target audiences 
 

• Discuss how Facebook and Twitter analytics 
can be used to track progress and success of 
campaigns  



Ad Creation 

1 
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1. Pick your campaign type 



2. Set audience, budget, and run time 
 
Audience 
• Location 
• Language 
• Interests 

 

Budget 
• Daily limit 
• Total Limit 
  

 
Run Time 
• Start and end days 
• Specific hours 

 



3.   Pick your media and message 
 

Facebook 
• Layout options 
• More image restrictions 
• Can use own images 
• Access to stock photos 

Twitter 
• One ad format 
• Fewer image restrictions 
• Must use own images  



Challenges 

• Restrictions on logos and text over pictures 

• Specific format sizes  

• Some content will get suspended 

• Ad process and format continually being updated 

• Billing 

 



Not Suitable for Facebook 



Suitable for Facebook and Instagram 



Suitable for Twitter 



Suspended Ads 

Some ads may be 
suspended due to 

“inappropriate language” 
or other restrictions 

Facebook ads with text in 
photo may be fine at first 

and later be removed 



Analytics show you: 
 • When your ads ran 

• Budget 

• How many impressions 

• How many engagements 

• Which versions of ads were shown the most 
and had the most engagement 

• Where ads were displayed 

• Can see information based on your filters 



Examples of Analytics 



Examples of Analytics 
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Thank you! 


